1/8 




Figure 
1 




Typically, consumer's 
unique identification is 
presented at the end of 
checkout 




In-store server sends 
consumer's unique 
identification to alliance 
marketing database 





In-store server adds 
points for items to transaction 
total using weighting from 
consumer's unique 
identification 
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Consumer leaves 
store 
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POS prints receipt witti credited points 
and total points of consumer 



